	Intermediate Variable
	Public Awareness of Drinking-and-Driving Enforcement

	Conceptual Definition
	Public awareness of drinking-and-driving enforcement is the level of public attention given to DUI enforcement.

	Measurement
	This variable can be measured by frequency counts of news coverage of DUI enforcement in local news media, in newspapers, on the radio, and/or on television. DUI enforcement news coverage can be measured by a factor score for newspapers developed by Treno et al. (1996). The factor score reflects the total number of stories, the total area of the new stories, the number of stories longer than 18 column inches, and the total number of stories with pictures or graphics.

	Relationship of the Intermediate Variable to the Problem
	Public awareness of drinking-and-driving enforcement does not influence alcohol-related motor vehicle crashes directly but, instead, works in conjunction with actual increases in DUI enforcement to increase perceived risk of DUI arrest. This has been demonstrated empirically by Voas et al. (1997). See Figure 2 under “Perceived Risk of DUI Arrest.” 

In our model, the relationships are as follows: 


public awareness of drinking-and-driving enforcement ( 

perceived risk of dui arrest, 

which mediates the relationship between 


drinking and driving after drinking ( 

alcohol-related motor vehicle crashes. 

In turn, there are three variables that influence public awareness of drinking-and-driving enforcement, including 

DUI enforcement, 

community norms about drinking and driving, 
and 

alcohol-related motor vehicle crashes.

	Relationship of Intermediate Variable to Other Variables
	

	Public Awareness of Drinking-and-Driving Enforcement to Perceived Risk of DUI Arrest
	As shown in Voas et al. (1997), public news attention to actual changes in DUI enforcement can actually increase perceived risk. The significance of public awareness to the success of any DUI enforcement program was first demonstrated by Ross’ (1973) classic review of the British Road Safety Act, where the effect of the new breath-test law on crashes was much greater than would have been expected from the number of tests actually conducted. 
As described by Voas (1997), public awareness was the responsibility of each community’s enforcement task force and project staff. Task force members and the project coordinator received training in media advocacy. The Community Trials Project provided a media advocacy consultant who worked closely with the coordinator and the police department leadership in planning enforcement operations. As a result, many media events were planned around enforcement operations. Because the attention of the public can wander and the effect of even a highly publicized campaign can decay over time, a policy of changing the news coverage foci every few months was adopted. News might focus on the novelty of the passive sensor flashlights at one time, on checkpoints at a later time, and on multijurisdictional “sweeps” at a still later time, even though the same basic enforcement techniques were being used throughout (Voas, 1997).

Holder et al. (1997) and Voas (1997) described media advocacy within the Community Trials Project as referring to the strategic use of news media to advance a social or public policy initiative. They found increased perceived risk of arrest after drinking and driving was linked to increased DUI news coverage. Other results indicated that (a) training in media advocacy can increase coverage of news events generated by local community members including volunteers; (b) increased news coverage can be generated for both electronic (television) and print media; (c) increased news coverage drew the public’s attention to specific issues in support of prevention components; (d) although there are differential audiences/readers for the print (newspaper) and electronic (television) media, both audiences are affected; and (e) media advocacy can be more effective than a paid public information campaign in increasing public awareness of alcohol issues.

	Alcohol-Related Motor Vehicle Crashes to Public Awareness of Drinking-and-Driving Enforcement
	There are several ways to depict the relationship between the frequency of problem occurrence (in this case, motor vehicle crashes) and community norms about drinking and driving. Problem frequency may be directly correlated, so that increased frequency leads to increased concern. An alternate interpretation is that significance to the community helps moderate the relationship between problem frequency and community concern, such that concern will be high only when problem frequency is high and the problem is perceived as significant.
Holder et al. (1997) and Voas et al. (1997) found that the effect of publicity wore off as the public became aware that police were not using their new authority as extensively as had been expected. Voas and Hause (1987) reported that a strong decline in nighttime crashes in the first year of an intensified DUI patrol program was halved in the second year when there was no publicity given to the program. Further evidence for the importance of publicizing enforcement programs has been provided by Mercer (1985) who found that reductions in crashes occurred only when sobriety checkpoints were well publicized.

	Strategies
	

	Local News Coverage of DUI Enforcement
	Local news stimulated by media advocacy, as described in Treno et al. (1996), can affect drinking-and-driving behavior. The effectiveness of media advocacy training and technical assistance in producing increased media coverage of the Community Trials Project was demonstrated by Treno et al. (1996) and Holder and Treno (1997). The initial media advocacy training was not specific to enforcement; however, it prepared the local prevention staff and community members to work effectively with local news media. The public’s perception of the risk of being arrested for drinking and driving was a major intermediate variable. Thus, news attention to DUI enforcement was defined as a significant component output (see Figure 2 under “Perceived Risk of DUI Arrest”).

	Random Breath Testing
	Consistent and highly visible DUI enforcement, such as random breath testing, is an essential strategy to complement local news coverage of enforcement. See detailed discussions of enforcement strategies in the section on “DUI Enforcement.”


